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GRANDES MARQUES LOCALES 
Give	  up	  sex	  or	  your	  smart	  phone	  ?	  
3	  
22%	  (and	  30%	  females)	  would	  
give	  up	  sex	  before	  they	  would	  
give	  up	  their	  phones.	  
	  
This	  varies	  by	  region,	  with	  
LaMn	  Americans	  less	  likely	  to	  
give	  up	  sex	  	  (10%)	  and	  people	  
from	  APAC	  countries	  more	  
likely	  to	  (31%).	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On	  vacaMons…I	  take	  my	  smartphone/tablet	  with	  me	  







Q2.	  Which	  statement	  best	  reflects	  your	  opinion?	  
I	  take	  my	  smartphone/
tablet	  with	  me	  
I	  leave	  it	  at	  
home	  
Omnibus	  
Usage	  of	  technology	  devices	  during	  last	  trip	  or	  leisure	  
Q1.	  During	  your	  last	  trip	  or	  leisure,	  did	  you	  use	  the	  following	  technology	  devices?	  
GRANDES MARQUES LOCALES 
How	  Bad	  Is	  It?	  
Mobile	  devices	  usage	  while	  traveling	  
Q4.	  While	  traveling,	  do	  you	  use	  your	  mobile	  devices…	  	  




















Mobile	  devices	  usage	  while	  traveling	  







photos/	  	  	  
videos	  online	  
Scan	  	  	  	  	  	  	  	  





PosMng	  and	  scanning	  
Omnibus	  
Mobile	  devices	  usage	  while	  traveling	  
Q6.	  Do	  you	  do	  the	  following	  using	  your	  mobile	  devices	  while	  on	  holiday?	  










Reserve	  	  	  	  	  	  	  	  	  	  
hotel	  






Travel	  arrangements	  booking	  with	  mobile	  devices	  during	  the	  trip	  
Never,	  I	  plan	  
all	  my	  trips	  
ahead	  of	  Mme	  
Always,	  my	  
smartphone/tablet	  
is	  my	  new	  travel	  
agent	  
SomeMmes,	  
when	  I	  change	  
my	  iMnerary	  
during	  my	  trip	  
Only	  for	  
emergency	  Omnibus	  
Impact	  of	  connecMvity	  availability	  
MITB	  
The	  connec7vity	  availability	  (Internet,	  Wi-­‐Fi	  access,	  
mobility,	  online/mobile	  payments…)	  really	  impact	  my	  
choice/selec7on	  of	  ..	  
DesMnaMon	  AccommodaMon	   TransportaMon	   AZracMons/	  AcMviMes	  














CriMc/review	  (Tripadvisor,	  etc.)	  
Social	  Media	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Influence	   Connected	  
CONNECTED Sco
re 
You use the mobile application of this brand on your smartphone 
You connect with this brand while traveling (using your smartphone) 
What	  you	  should	  remember	  from	  this	  presentaMon	  
ü  ConnecMvity	  while	  traveling	  is	  an	  addicMon	  
that	  is	  only	  going	  to	  get	  stronger	  
ü  It	  touches	  almost	  all	  aspects	  of	  the	  
traveler's	  journey	  and	  we	  must	  be	  the	  
“suppliers”	  throughout	  the	  “trip”.	  
ü  For	  influenMal	  Tourism	  &	  Travel	  brands,	  
connecMvity	  is	  an	  important	  driver.	  
Thank	  you!	  
	  
QuesMons?	  
